
Many companies use a style

sheet to give detailed instruc-

tions about how to use visual

elements—and sometimes how

they cannot be used.

together to motivate buyers and increase
customer loyalty.

The positioning statement
A positioning statement or unique
selling proposition describes in a single
sentence of few words, exactly what
business a company is in, what benefits
it provides, and why it is better than the
competition. A good exercise to develop
a positioning statement is to write an
elevator speech. Imagine you are in an
elevator and someone asks you what
business you are in. You have just the
amount of time it takes to get to the
next floor to answer the question.

It is a good idea for anyone in sales or
anyone who regularly meets customers
and prospects to both know and be able
to naturally deliver the elevator speech.

Branding applied to marketing materials
Above all, branding is about consistency
of the positioning statement as con-
veyed visually and in words in your
company’s marketing materials. Ideally,
marketing materials repeat and elaborate
on the three elements of a positioning
statement—what business are you in;
what benefits you provide; and why you
are better than your competition.

Here are some ways that a positioning
statement can be reinforced on
marketing materials:

• Business card. Reduce the what
business are we in element of your
positioning statement to a slogan or
tag line and include it on your
business card.

• Brochure. Use the structure of the
positioning statement to organize the
panels of a trifold brochure. State
what business you are in, then 

expand by describing the kind of cus-
tomers you serve and why. Describe the
benefits you provide, then tie those back
to the features from which the benefits
are derived. Assert your value over your
competition and back up the claim by
describing how you are different.

• Product sell sheet. Keep the layout
consistent from product to product,
and always include the company
slogan and positioning statement.

• Presentation folder/product catalog:
Feature the company logo and slogan
prominently.

• Case studies. From among your
customers, select some examples of
ways your company’s product or
service solved a problem or overcame
a challenge. Describe the specific situ-
ation and the problem, illustrate your
solution and report the result.

Visual images
Earlier we mentioned that a brand has
an intangible, emotional component. In
fact, this is a crucial element since most
buyers respond emotionally when it is
time to make the final buying decision.
And an important part of evoking an
emotional response in customers and
prospects is to use strong visuals.

Your company’s logo is one visual; so 
is the color palette, typography, stock
photography, and layout. Many com-
panies use a style sheet to give detailed
instructions about how to use visual
elements—and sometimes how they
cannot be used. For a large company, 
a style sheet can be a lengthy and 
comprehensive document. But it 
doesn’t have to be. Your brand will be
enhanced if you develop and communi-
cate a few simple rules for printing the
company logo, provide an approved
library of stock photographs, and use
the same color palette in all your
printed materials.

We can be your brand guardian
Our business is helping you promote
yours. We have many resources avail-
able to help you develop and communi-
cate your brand through marketing
materials and printed products like
letterheads, envelopes and note sheets.
You can trust us to follow and enforce
your company style sheet or graphic
guidelines; we can also help you develop
graphic standards that are appropriate
for your company’s size and budget.

For more information, call Kim, Ben 
or Elena at 207-236-2896 or e-mail
kim@elmstreetprinting.com. Let us
help you safeguard and enhance your
valuable company brand. „
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Q. How can I write a memorable slogan 
or tag line?

A.All good slogans or tag lines have several things in common that make them stick in our minds. Keeping these in mind
while you develop a slogan will increase the chances that you’ll write a winner.

1. Easy to remember. A slogan succinctly captures a key concept, such as Nike’s Just Do It.
2. Clever use of language. This includes a play on words, such as General Electric’s We bring good things to life or Burger King’s

Have It Your Way!
3. Emphasize a product benefit. Mazda’s Zoom Zoom depicts what it is like to experience driving their car.
4. Elicit emotion. A slogan that brings a smile to someone’s face or even makes them chuckle creates a positive experience. „

Advertising specialty: a product
imprinted with or containing a logo or
promotional message. Also called a
promotional product.

Brand: a name, term, design, symbol, or
any other feature that identifies one
seller’s goods or services as distinct from
those of other sellers. The legal term for
brand is trademark. A brand may iden-
tify one item, a family of items, or all
items of that seller.

Direct mail: marketing communica-
tions delivered directly to a prospective
purchaser via the postal service or a
private delivery company.

Direct marketing: sending a promo-
tional message directly to consumers 
via direct mail, electronic mail or tele-

marketing. Contrasted to marketing
using a mass media such as radio or
television broadcast.

Four Ps: product, price, place (i.e., dis-
tribution), and promotion. Also known
as the offer.

Image advertising: promoting a general
perception or image of a company, prod-
uct or service, rather than promoting its
functional attributes.

Keeper: a premium that causes someone
to take some action, such as completing
a survey or trying a product.

Leave-behind: something left with
prospective customers by a sales person,
to remind them of the product or service
being sold.

Promotion: all forms of communication
(except for advertising) that call atten-
tion to products and services by adding
extra value with the purchase. Examples
are temporary discounts, allowances,
premium offers, coupons, contests,
sweepstakes, etc.

Publicity: a public relations activity
such as a news item or story that
conveys information about a product,
service, or idea in the media.

Slogan: a verbal or written part of an
advertising message that summarizes the
main idea in a few memorable words.
Sometimes called a tag line.

Target audience: a specified audience
or demographic group for which an
advertising message is designed. „

Akey concept in marketing is the offer, a combination of features, benefits and incentives that entice people to buy.
The offer is controlled by four variables, known as the Four Ps: product, price, place (also known as distribution),

and promotion. It is essential that the four Ps be coordinated so the marketing message is consistent and designed to appeal
to the target market.

Whatever product or service you are offering, it must be priced within the budget of the target audience; it must be avail-
able to them; and it must be promoted in a way that reaches the target audience and is appealing to them. To the extent
that any part of the offer is not precisely on target, the outcome may be compromised. „
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